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Size of Global Market (06)

Market Size Growth MARS Inc Market Share

United States $14330M 3.3% 11.7%

Western Europe $14351M 3.4% 24.8%

Latin America $3280M 9.3% 34.1%

Russia $953M 33.2% 63.5%

Australia $1219M 8.3% 43.5%

Japan $3087M 0.0% 14.1%

New Zealand $237M 5.3% 26.9%

Total Global $40784M 4.7% 26.0%
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Share of Global Market (06)

Company Global Market Share

MARS Inc 26%

Nestle 24%

Iams 7%

Hills 6%

Private Label 12.7%

Heinz 0.1% (NZ Only)
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Product Types

Wet Petfood Dry Petfood

Can Kibble

Pouch Biscuit

Tray

Dogroll Snack/Treats
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Technical Challenges

•Range of technical challenges specific to the industry, some key 

drivers are –

•Customer vs Consumer

•Nature of raw material streams

•Supply of raw material streams

•Required cost profile
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AgResearch Development
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Research Consortium
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New Zealand Benefit

Launch

•6x Adult 100g SKU’s and 1x Kitten 85g SKU

•Launched in the Australian market in May 2009

•Already 13% of total pouch sales, with TVC 
support 

only having started in September.

•Over $2.8M of annual benefit to 

New Zealand Economy.
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Key Industry Opportunities

• Utilisation of low value protein streams delivering economic and 

sustainability benefits.

• Utilisation of Added value process co-product streams.

• Bioactives Technology

• Key challenge is our raw materials still need to be safe, nutritious and 

palatable!
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Thanks for your time.

Questions?


