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Our Company

•Large company, domestic industry

•General size – point of difference

•55% world supply of King salmon, 0.5%

world farmed salmon
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Salmon Species

Atlantic salmon

Other species

King salmon

Building Brands
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Building Brands

Building Brands
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Building Brands

Controlling Own Distribution

E t M k tExport Markets

5014

12
42

New Zealand

Australia

Japan

USA

18

USA

SE Asia

Rest of World
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Controlling Own Distribution

S l Ch iSupply Chain

• From hatchery to plate

• Traceability

• Value added product

• Year round supply

Controlling Own Distribution

Logisticsg

Sea farm

Fresh
Dispatch

Hatchery

Fresh 
processing

RTE/

Innovative 
Foods

-export

-domestic
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Controlling Own Distribution

S d f D liSpeed of Delivery

• 48 hours to export

• 24 hours to domestic

R & D

New Product DevelopmentNew Product Development
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R & D

BreedingBreeding

R & D

Omega-3 ResearchOmega 3 Research

•Long chain Omega-3s:

•help with brain development

•important heart health benefits

• may be beneficial for the joints• may be beneficial for the joints

•keep immune systems in good shape
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R & D

Health & NutritionHealth & Nutrition

• Nutrigenomics

• King salmon: 

• high in proteing p

• contains many vitamins and minerals

R & D
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Sales & Market

• Growth - $ volume

• Profitability

• Commodity market 

• but Premium product


